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                        Analysis Uncategorized
            ‘Skills vs oomph’: How and where are brands finding standout marketing talent?
            Ellen Hammett        
		Marketing recruitment is changing, prioritising performance over skills, embracing flexibility and finding value in non-linear backgrounds. 
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            A third of brands don’t have a marketer on the leadership team
            Josh Stephenson        
		Marketing has made great strides in finding a place on the leadership team – but still over a third of brands report not having a marketing director or CMO on the top table.
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            Peperami brings back ‘Animal’ brand mascot after decade-long hiatus
            Molly Innes        
		Peperami joins the likes of Branston and Tango in resurrecting an old brand asset.
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                        News Uncategorized
            Overrated skills, networking woes, hybrid: 5 interesting stats from Salary Survey 2024
            Marketing Week Reporters        
		From social media hype to the hybrid working debate, Marketing Week’s Career & Salary Survey explores how marketers’ attitudes to work are evolving in 2024.
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